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HELLO AND WELCOME
Dear Reader 

As we take pleasure in the warmer days, we 

welcome you to this second issue of Hola 

Magazine, which is dedicated to you – our 

valued customer. 

We would like to express our sincerest gra�tude to 

you for suppor�ng us from our humble beginnings at 

Kit Kat Café back in 1953, to the present day in which 

we have proudly opened the 5th and 6th Cash and 

Carry store in Crown Mines & Mamelodi respec�vely.

In the tough �mes experienced over the last few 

months, we have been grateful for the ability to 

rebuild a�er four of our Johannesburg stores were 

caught in violence and loo�ng. Thanks to our Kit Kat 

family, we officially welcomed you back to our re- 

launched stores in Vosloorus, Kaalfontein, Mayfield 

and Orange Farm on the 14th of September. The 

teamwork and resilience shown by everyone 

involved in the rebuilding kept us posi�ve through a 

very difficult period. Your con�nued patronage and 

support are what strengthens our mo�va�on to keep 

moving forward, and to con�nuously offer you the 

very best in prices and services every day.

Furthermore, we thank you for placing your trust in 

the Kit Kat brand, cemen�ng the company's 

reputa�on as one of the leading lights in the South 

African retail landscape. We are resolute in our 

con�nued commitment to the wellbeing of our 

customers, our communi�es, staff, stokvels and 

suppliers.

Our stores provide a safe and enjoyable shopping 

experience and in addi�on, we offer you:

• Free delivery - Our state-of-the-art fleet of 

delivery vehicles deliver your goods safely to your 

doorstep, so that you can enjoy the benefit of 

hassle-free delivery from any one of our stores.

• Unbeatable price - We offer the best possible 

prices to our customers, in both the retail and 

wholesale sectors. Visit any of our stores and save 

more with our low, low prices!

• Excellent service - Experience top class service 

levels at all of our stores. Our team members go 

the extra mile and always serve you with a smile. 

Visit us and feel the difference.

Hola Magazine is available to you free of charge, and 

we have included something special for everyone, 

from weeknight meals to stokvel �ps and so much 

more!

We hope that you will enjoy this issue as we share, 

inspire and build stronger rela�onships within our Kit 

Kat family.

Ahmed Gani
Chairman 
Kit Kat Cash & Carry

Un�l next �me.
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Kit Kat Group's fi�h Mega Store opened on the 

23rd  September 2021 in Crown Mines, south 

of Johannesburg. Conveniently located at 45 

Press Avenue in Selby, Johannesburg (the old Edcon 

Distribu�on Centre) the store brought to the area the 

unbelievable bargains and wide range that Kit Kat 

Cash & Carry has become known for over the past 30 

years.

The Kit Kat Crown Mines Mega Store has everything 

on offer from “bread to bricks” at highly compe��ve 

prices. Adding to Kit Kat's basket of offerings that 

includes Kit Kat Clothing, Kit Kat Buildmart and Kit Kat 

Connect & Money, the Crown Mines store offers a 

first-�me partnership with Food Lover's Market to 

bring customers the best value on fresh produce.

Crown Mines is a one stop shop for everyone, with a 

range of over 20 000 items to choose from, available 

in retail and wholesale pack sizes. The loca�on is 

easily accessible from main roads and the highway, 

and provides ample parking for 608 vehicles, as well 

as a dedicated taxi drop-off. They also offer free 

delivery in Gauteng on pre-ordered purchases over 

R500. The store's team of 256 locally employed staff 

is there to assist; and the 63 in-store �ll points 

provide a guaranteed smooth shopping experience.
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KIT KAT CASH & CARRY 
CROWN MINES STORE OPENING

Kit Kat Cash & Carry Crown Mines is centrally located in Selby, Johannesburg.

5TH MEGA STORE BRINGS VALUE AND RANGE FOR 
CONSUMERS FROM FAR AND WIDE
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The Grand Opening Day of the Crown Mines store 

took place on the 23rd September 2021 and was a 

fun- packed event for the whole family. Kit Kat always 

celebrates any partnership with a new community 

through fes�vi�es and giving, and the Crown Mines  

opening day was no excep�on. 

On the day of the event, Ahmed Gani, Chairman of 

the Kit Kat Group, said: “We ascribe our success to 

you – our customers, our suppliers, and our team 

members… we believe that a company is its people. 

We look forward to welcoming the Crown Mines 

community into our Kit Kat family and serving you to 

the very best of our ability.”

Kit Kat Crown Mines is open Monday to Friday from 

8am to 6pm, Saturday from 8am to 3pm and on 

Sundays from 8am to 1pm. 

GRAND OPENING DAY EVENT

For more informa�on, contact Kit Kat Crown Mines on 010 822 8777 or email sales.crownmine@gmail.com. 
For promo�onal offers, visit Kit Kat's Facebook page:            ://www.facebook.com/kitkatgroupsa/ 





Just like some people exercise more if they have 

someone to exercise with, others find it easier to 

save when they do it in a group. For an 

undisciplined spender who is always cashing in their 

savings, a stokvel could be the answer to smarter 

saving. There is another benefit to stokvels, which is 

that stokvel accounts generally have be�er interest 

rates and lower fees than regular savings accounts.

Does this sound appealing? Here is what you need to 

know if you want to start a stokvel.

STOKVEL
SAVING THE SOUTH AFRICAN WAY

GETTING STARTED

A stokvel is started for a specific reason. The members 

of the stokvel need to share a common interest for 

saving, such as groceries for December, preparing for a 

wedding or inves�ng in property. For example, a group 

of ladies may get together and save in a stokvel so that 

they can buy in bulk for the fes�ve season's 

celebra�ons.

The Na�onal Stokvel Associa�on of South Africa 

(NASASA) es�mates that there are currently around 

810 000 stokvels, with nearly 40% of South Africa's 

adult popula�on being members. Each year, these 

members collec�vely contribute an es�mated R50 

billion to their stokvels.

WHY STOKVELS 
ARE FORMED?

If you have a group of friends, colleagues or neighbours 

who have similar savings goals and want to start a 

stokvel, begin by having a mee�ng where you agree on 

the goal, the number of members and how much you 

will contribute each month. Then, start thinking of 

names for your stokvel and draw up your cons�tu�on.
There is no minimum to the number of people in a 

stokvel.

CONSTITUTION
This is a very important document that must be drawn 
up when you start a stokvel. You can view a sample 
cons�tu�on on the NASASA website. The cons�tu�on 
should include guidelines on:

•  How o�en & in what manner money is to be 
collected each month

•  When, where & how o�en, you will meet
•  How the money will be invested
•  Under what circumstances withdrawals may be 

made
•  What happens if a member fails to make 

contribu�ons or decides to leave the stokvel
•  What happens if a stokvel member passes away
•  Process for adding new members a�er incep�on 

of the stokvel.

The cons�tu�on is par�cularly important as it provides 
a reference point for the agreement and can pre-empt 
disagreements within the group before they occur. 
When you have set up your cons�tu�on and opened an 
account at Kit Kat, you are ready for your first official 
stokvel mee�ng.

STOKVEL TRIVIA
The word “stokvel” comes from the term 

“stock-fair”, used to describe 19th century 

auc�ons run by English se�lers, where 

farmers and labourers some�mes pooled 

their money to purchase livestock.

The first stokvel in South Africa was recorded 

in 1932 and was known as a burial scheme. 

Since then, stokvels have gone by many 

names. 
MOHODISANA: a Sotho term meaning 

“paying each other” 
GOOI-GOOI:  from the Afrikaans word 

“throw”, indica�ng the money thrown in a pot.
MAKGOTLAS: meaning burial socie�es.

Since 1932, stokvels have come a long way, 

with the JSE running educa�onal seminars for 

stokvel members to encourage investment in 

the stock market.

SOURCE: AFRICAN RESPONSE: STOKVELS - A HIDDEN ECONOMY
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Another Grand Opening and the trademark: 
low, low prices and a wide range of goods 
await Kit Kat customers at the family's 

newest Mega Store in Mamelodi, which opened its 
doors in �me for Black Friday on the 26th November 
2021.

Kit Kat Cash & Carry Mamelodi is conveniently 
located at 1683 Tsamaya Ave, Mahube Valley, 
Pretoria, just off the M8 and next to the Curro 
Academy Mamelodi High School and Mams mall. The 
store, replacing a rundown park, brings not only 
savings, but opportuni�es for income and learning to 
the local community, with its full staff complement of 

more than 148 team members, most of whom are 
locals from the surrounding areas.

The Mamelodi store – the sixth Kit Kat Cash & Carry 
Mega Store in Gauteng and the second to launch in 
partnership with Food Lover's Market – opens its 
doors only two months a�er the opening of the Kit 
Kat Crown Mines Mega Store in Johannesburg. 
Synonmous to the other Kit Kat Cash & Carry's, the 
Mamelodi store will offer everything from “bread to 
bricks” at highly compe��ve prices through the 
group's full basket of offerings, including Kit Kat 
Clothing, Kit Kat Buildmart and Kit Kat Connect & 
Money.

KIT KAT CASH & CARRY 
OPENS 6�� MEGA STORE 

HELLO, MAMELODI!



KK ad (4) (Bliss Chemicals)
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For more informa�on, contact Kit Kat Mamelodi on 010 822 8767 or email sales.mamelodi@gmail.com. 
For promo�onal offers, visit Kit Kat’s Facebook page:           ://www.facebook.com/kitkatgroupsa/ 

Kit Kat Cash & Carry Mamelodi's Grand Opening on 

the 26th November was a great day for the whole 

family, typical of the Kit Kat family's tradi�on of 

generous new store celebra�ons. The opening 

included ac�vi�es for the kids, exci�ng in-store 

promo�ons by suppliers, and most importantly, 

great specials and low prices – even lower for Black 

Friday this year!

You can find the many promo�onal offers inside their  

leaflets, available at the store entrance, or on Kit 

Kat's Facebook page. In addi�on to instore 

checkouts, Kit Kat Cash & Carry Mamelodi also 

delivers for purchases over R500 in Gauteng.

“Kit Kat Cash & Carry's pledge to our Mamelodi 

customers is to ensure that they enjoy a pleasant 

shopping experience with great prices on quality 

products, catering to all their needs – from retail to 

wholesale – in one convenient loca�on,” says Riaz 

Gani, CEO of the Kit Kat Group.

Kit Kat Mamelodi will be open Monday to Friday from 

8am to 6pm, Saturday from 8am to 3pm and on 

Sundays from 8am to 1pm.

From retail to wholesale – 

in one convenient loca�on, ...
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4 INGREDIENT 
PASTA

• 1 �n corned beef – chopped
• 1 �n chopped tomato & onion mix
• 1 �n mixed vegetables – drained
• 3 tbsp cooking oil
• pasta of your choice
• salt & pepper

INGREDIENTS:

METHOD:
1. In a frying pan over medium heat, add the oil 

and fry the �nned vegetables for 4-5 minutes.
2. Add chopped corned beef and fry un�l nicely 

browned.
3. Add �nned tomato and onion mix. Allow to 

simmer for 5 minutes over medium heat to 
thicken, s�rring occasionally.

4. Fold in cooked pasta of your choice and enjoy!

HEARTY 
STEW

• 1 �n corned beef – chopped
• 1 �n chopped tomato & onion mix
• 2 �ns mixed vegetables – drained
• 3 tbsp cooking oil
• 1 onion, chopped
• salt & pepper
• 1 beef stock cube

INGREDIENTS:

METHOD:
1. In a frying pan over medium heat, add the oil and fry 

the onion and �nned vegetables for 4-5 minutes.
2. Add the chopped corned beef and season with salt and 

pepper to taste. Fry un�l nicely browned.
3. Add the tomato and onion mix. In the empty tomato 

�n, add stock cube and 200 ml hot water. S�r to 
dissolve and then add to the pan. Allow to simmer for 
5-10 minutes over medium heat to thicken, s�rring 
occasionally.

4. Once cooked, s�r through and serve with fresh bread 
to soak up that delicious stew!

RECIPES
WEEKDAY WONDERS

We all need a staple of recipes we can depend on for long weeks and busy days. We have put together 3 
recipes you can rely on, with only 6 Staple ingredients, for quick and healthy meals to keep the family 
going!

1. CORNED BEEF
2. TINNED MIXED VEGETABLES
3. TOMATO AND ONION MIX 

4. EGGS
5. PASTA SHELLS 
6. FRESH BREAD

Use this shopping list and these recipes for worry free WEEKDAY WONDER meals!
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BREAKFAST KOTA 
OF CHAMPIONS

• 1 �n corned beef – chopped
• 1 �n chopped tomato & onion mix
• 1 �n mixed vegetables – drained
• 3 tbsp cooking oil
• 2 eggs
• salt & pepper
• 1 loaf of bread

1. In a frying pan over medium heat, add the oil and fry 
the �nned vegetables for 4-5 minutes.

2. Add �nned tomato and onion mix. Allow to simmer for 
5 minutes over medium heat to thicken, s�rring 
occasionally.

3. Whisk together the eggs, salt and pepper in a small 
bowl.

4. Add the egg mixture to a clean pan over medium-low 
heat and lightly s�r now and then.

5. When the scrambled eggs are halfway done, add 
chopped corned beef and s�r un�l the eggs are cooked, 
but not dry.

6. Cut the fresh loaf of bread in half and hollow out the 
inside. 

7. Spoon the corned beef mixture into the hollow bread, 
top with the veggie and tomato relish and enjoy!

INGREDIENTS:

METHOD:

CHEF'S TIPS
• Add some curry powder to your veggies or 

use the curried mixed vegetable �ns for a 
fun twist!

• A li�le cheese goes a long way! Add some 
grated cheddar for extra flavour in both the 
Breakfast Kota and the 4 Ingredient Pasta.

• Replace corned beef with mince to mix it up 
a bit!

CONVERSION 

TABLE
LIQUID MEASURES

VOLUME MEASURES

GALLONS

OVEN

QUARTS PINTS CUP OZ

CUPS

CUPS TBSP   OZ

CUPS TBSP TSP

GALLON
QAURTS
PINTS
CUPS
OUNCES

QUARTS
PINTS
CUPS
OUNCES

PINT
CUPS
OUNCES

TBS
TSP

CUP
OZ
TBS

CUP
OZ
TBS

OZ GRAMS TSPTBSP ML

C

1

F

4 8 16 128

1/2 2 4 8 64

1/4 1 2 4 32

1/8 1/2 1 2 16

1/16 1/4 1/2 1 8

1 2258 16 48 250

3/4 1706 12 36 175

2/3 1405 11 32 150

1/2 1144 8 24 125

1/3 703 5 16 70

1/4 602 4 12 60

1/8 301 2 6 30

1/16 151/2 1 3 15

1/16      1         3

1/4        4         2

110             230

120             250

135             275

150             300

160             320

170             340

180             350

190             375

200             400

230             450

245             475

260             500
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HOME REMEDIES 
A FEW QUICK FIXES

Disclaimer: This informa�on is not intended or implied to be a subs�tute for professional medical advice, diagnosis or treatment. Use at your own risk. 

Sunburn:
Adding a few heaped tablespoons 
of baking soda into a bathtub full of 
cool water and soaking in it for 
about 15 to 20 minutes helps 
minimize sun damage. Adding a 
cup of oats to the bath also soothes 
irrita�on and helps the skin retain 
its natural moisture. Do not scrub 
your skin, either in the bath or a�er 
ge�ng out.

Dry lips
Put one tablespoon of sugar and 
one tablespoon of coconut oil or 
honey into a bowl. Mix thoroughly 
and use a clean finger to apply the 
scrub onto your lips. With the 
scrub, gently rub your lips in a 

circular mo�on for a minute. Wipe 
off the excess scrub when you are 
done.

Body Odor Treatments:
Try a solu�on of hydrogen peroxide 
and water to fight body odor. Use 1 
teaspoon of peroxide (3%) to 1 cup 
of water. Wipe this on affected 
areas (underarms, feet, groin) with 
a washcloth. This may help destroy 
some of the bacteria that create 
odor.

Home Made Sunscreen:
Take 50ml mineral water and add 
1tsp pure glycerine or aloe vera gel 
and ½ tsp sunflower oil. Mix well to 
make a lo�on and then add 3 to 4 

tsp zinc oxide. If the total quan�ty 
is 60ml, 3 teaspoons zinc oxide will 
provide SPF 15

Toothache
Place a dried clove between the 
aching tooth and your cheek to 
numb the pain.

Help with nausea
Add a tablespoon of sugar 
to a glass of Coke and 
s�r un�l the Coke has 
gone flat. Drink 
slowly.
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10 CHEAP & EASY
CLEANING HACKS

❶. SHAVING CREAM FOR SHOWER 

DOORS
If you no�ce your shower door is 

covered in soapy spots, you can 

shave and clean your inner door in 

one swoop! Use your excess shaving cream to 

wipe down the glass and it will rinse away the 

grime.

❷. BAKING POWDER & VINEGAR 

FOR STOVE TOPS
Combine 1 part vinegar with 2 parts 

baking soda. Add a few drops of dish 

soap, and cake the mixture on. Let 

the mixture sit for 20 minutes, then wash it off 

with a soapy sponge and a li�le elbow grease. 

❸. LEMON FOR YOUR MICROWAVE 
Pour half a cup of water into a bowl. 

Slice your lemon in half, squeeze its 

juice into the bowl and drop both 

halves in as well. Slide the bowl into 

the microwave and set the �me for 3 minutes or 

un�l the water boils. Wipe down with ease.

❹. TOOTHPASTE TO MAKE OLD 

SNEAKERS GOOD AS NEW
Squeeze some toothpaste onto an 

old toothbrush and work in circular 

mo�ons on the stains. Let the paste 

stand on the shoes for 10-15 minutes. Use a 

damp towel or clean sponge to wipe the paste 

off the shoe. Repeat as needed un�l the stain is 

gone.

❺. BABY POWDER & DISH SOAP FOR 

OIL  STAINS
Mix baby powder, water & dish soap. 

Apply to oil stain and let it rest for a 

few hours. Remove it with a spatula 

or spoon.  Wash well with more dish 

soap.

❻. BREAD TO PICK UP GLASS 
SHARDS
Bread is spongy and so�, which is 
perfect for picking up broken glass 

pieces. Press a slice of bread flat 
against the small pieces un�l they s�ck, and 
dispose of the bread.

❼. SHAVE PAINT OF CLOTHING
Grab an old razor, use it lightly on 
the fabric, the way you do for lint 
removal. This should li� off the 

dried paint skin, then soak the stain 
in surgical spirits, & let it penetrate a minute. 
Then rub it lightly with a cloth to remove as much 
of the pigment as possible. Wash immediately.

❽. BAKING POWDER & VINEGAR 
TUBS TOILETS
Mix 2 parts vinegar &  1 part water 
in a spray bo�le. Spray the en�re 

bathtub and sprinkle with baking 
powder. Allow this to sit in the tub for 15-20 
minutes. Rinse off. This works for toilets too. 

❾. MICROWAVE A SPONGE 
Microwave only sponges that do 
not contain steel or other metals. 
Make sure the sponge or scrubber 

is wet, not dry. Two minutes should 
be enough to kill most disease-causing germs. 
Let sponge cool a few seconds and wipe out your 
microwave. Add some lemon juice for extra 
cleaning strength and a clean smell.

❿. SALT & LEMON FOR YOUR 

CHOPPING BOARD 
Sprinkle the salt liberally over the 

board, then slice a lemon in half and 

use it to rub the salt into the board. 

The salt acts as an abrasive to li� stains and the 

lemon juice leaves everything smelling great.

Disclaimer: When using this informa�on, it's at your own risk
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SPAZA SHOP
SUCCESS 

②. Where do I start?
Educa�on is the key to success. Invest in yourself and your knowledge of business. Read 

everything you can on how to run a business. Listen to radio talks on business and finance, 

or take a course and educate yourself to the best of your ability. At the end of the day, you 

are the person who will make it work. Understanding your own business and finance will 

make it much easier to run a successful business.

③.  How do I know where to open?
Loca�on is very important. Your spaza shop should ideally be located where there is high 

foot-traffic. It should be easily seen and accessible. Be sure not to set-up too close to other 

spaza shops or retail outlets, unless you intend to sell something that they don't, or you 

intend to offer be�er prices. Most Spaza shop owners in South Africa invest in building 

tuck shops or buying containers for their spaza shops. For someone who does not have a 

huge budget; this can be difficult. In most rural areas, people open spaza shops right from 

their own homes or an a�ached building to their home!

④.  How do I select my suppliers?
Suppliers differ from place to place. The best way to find them in your area is by doing a 

li�le research. Wholesalers are your best bet, since they stock products at cheaper 

prices than retail stores. Product quality, price, availability, reliability and customer 

service are all important factors when iden�fying a good supplier. An indica�on of a 

good suppler is a respectable reputa�on and willingness to work with you and sell 

more products to you to grow your business.

⑤.  How do I stay safe?
With the high crime rates in the country, safety is a general concern. Once you're done 

se�ng up, make the safety of your staff, yourself, your goods and cash a priority. Invest in 

burglar bars and ensure to take other safety measures such as deposi�ng cash once a day – 

more o�en if you do more business. Do not use the ATM if there are suspicious-looking 

people or if it feels unsafe to do so – look for another ATM that is safer. Be aware of your 

surroundings at all �mes and don't be predictable with your movements.

⑥. How much money can my spaza shop make?
The honest answer to this ques�on is: it depends. In a very busy area, a spaza shop is able 

to make between R1000 and R6000 per day. It all depends on the items that you sell and 

the demand for the item by customers. It is also important to note that what you make is 

not straight (clean) profit; you need to pay for the items that you are selling from that 

profit. Make sure to do your cos�ng correctly. It is highly important to reinvest your 

profits to make your business grow!

①. What is a spaza shop?
A spaza is an informal convenience shop, usually started to sell products to one's community. 

The valua�on of spaza shops keeps increasing on a yearly basis. The current spaza shop 

market is es�mated to be worth 40 billion rands. Star�ng a spaza is easier than you think! All 

that's required is basic literacy and Maths.
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KIDS CORNER
COMPLETE THE MAIZE PUZZLE

LET’S HELP 
MOM SHOP 
GROCERIES 
AND PAY AT 

THE TILL 
POINT!

SPOT THE 8
DIFFERENCES 

TICK OFF THE 
SHOPPING LIST 

BREAD

MILK

APPLES

BANANAS

EGGS

CHICKEN

VEGETABLES

SOAP

TOOTHPASTE
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KAYKAY

BACK TO SCHOOL
WORD SEARCH PUZZLE

Globe

Crayon

Glue

Book

Notebook

Pen

Pencil

Scissor

Ruler




